	Role Title: Senior Affiliates Executive
	Reports to: Head of Digital Marketing

	Business Area: Growth Marketing
	People BP: 

	Department: Marketing
	Location: Remote + 3x month Milton Keynes

	Reason for Evaluation: Maternity Cover (est. 8-9 month FTC)

	Purpose of the role:
Responsible for managing the Affiliates channel across auto aggregator/classifieds sites and publisher network and working to specified KPIs to maximise use of budget. Manage all Affiliate related workstreams and act as a point of contact for other areas of the business. Also proactively look for opportunities to optimise & expand the affiliate programme through business-related performance/data analysis. 



	Role Accountabilities
· Ability to develop and pro-actively manage a portfolio of affiliate partners.
· Pro-actively acquire and retain new affiliates.
· Establishing and maintaining strong partner relationships.
· Negotiating and reviewing commercial agreements with all partners under their account management, supported by Head of Digital Marketing, liaising with Procurement, Legal and Data Protection/Infosec teams.
· Monitoring, analysing and optimising the performance of all campaigns vs. KPI’s.
· Identifying new potential opportunities in the relevant product vertical.
· Budget Management and In-Month Pacing – Responsible for managing and using the affiliates budget efficiently, also in pacing that spend throughout the month by monitoring daily spend and adjusting partner CPAs where needed.
· Experience media planning, forecasting and budgeting to business KPIs.
· Ability to lean in and support across other digital channels (i.e. Paid Social & Display).
· Be able to generate weekly/monthly business reporting and conduct financial reconciliation.
· Own & develop the Affiliate strategy for cinch with Head of Digital support.
· Work with the Brand team to secure creative assets to support new campaigns/promotions.
· Work with Data Engineering/Product on technical setups with third parties.
· Supporting the Head of Digital Marketing with ad hoc analysis for senior stakeholders & making key recommendations regarding strategy.
· Is expected to conduct troubleshooting of issues mostly themselves and seek resolutions with appropriate teams, though blockers would be escalated to the Head of Digital.


	Relationships: 
· Reporting into the Head of Digital Marketing. 
· Report to the wider Marketing team on Affiliate Account performance weekly and quarterly, including external agencies and senior internal stakeholders.
· Liaison on broader strategy and presentation to Head of Digital Marketing & other senior stakeholders.
· Main point of contact for external affiliate partners.
· Relationship-building skills to effectively work with numerous teams such as Engineering, Designers, Brand, Content, External Agencies and their product owners, overseeing work/delivery of work by third party stakeholders.
· Participate in senior reporting (via analysis/insight).


	Knowledge and Experience:
Required:
· Minimum of 2 year’s experience in an Affiliates role working on an ecommerce account (agency or in house).
· Contract negotiation experience and other process led onboarding (legal teams, Data protection/infosec, etc).
· Basic Affiliates network knowledge (platforms such as Awin, Webgains, CJ Affiliates).
· Has some exposure to other reporting stacks such as Adobe/Power BI/GA etc.
· Comfortable working with large data sets & in Microsoft Excel and able to use this data to analyse emerging trends and areas of opportunity.
· Excellent external stakeholder management (i.e. publisher networks, direct third-party advertising agreements).
· A basic understanding of tracking technologies/techniques (tag based, server to server)
· A data-driven mindset and the ability to strategize with cross-functional teams; strong cross-functional relationship management skills.
· Ability to work autonomously and problem solve with some support.
· Strong presentation skills and able to converse with senior stakeholders and discuss data-related topics with ease and confidence.
· Analytical and can evaluate performance of affiliate activities and make decision and provide insight for the wider team.
· Excellent command of the English Language.
· High attention to detail and the ability to effectively multi-task in a deadline driven atmosphere.

Desirable:
· Knowledge of specific advanced Excel tools, such as regression analysis and correlation analysis.




