	Role Title: Digital Marketing Manager
	Reports to: Head of Digital Marketing & Marketing Effectiveness

	Business Area: cinch
	People BP: Lucy Carr

	Department: Marketing
	Location: Hybrid: Home/Milton Keynes 3x Month

	Reason for Evaluation: New Role

	Purpose of the role:
To manage and optimise our digital marketing activation and strategy across key digital channels, including Paid Social, Display, Online Video (including YouTube) and Affiliates. The role acts as a central strategic lead for these channels, translating business objectives into effective media strategies, while managing internal teams and agency partners to activate and deliver against agreed performance targets. 

Operating with a high degree of autonomy, the role combines strong technical expertise with commercial and analytical rigor to continuously improve channel effectiveness and contribution to core KPIs. 

This role sits in the central marketing team, working across both the cinch and Marshall brands. 


	Role Accountabilities:

Channel strategy & performance:
· Lead the Paid Social/Affiliates Execs to deliver best-in-class activations, overseeing the structure, creation and optimisation of campaigns. Ensuring activity is aligned to business objectives and performance targets.
· Work with the Media Agency to help shape our Display/YouTube strategy including Programmatic and Native.
· Ensure campaigns are pacing and performing to plan, proactively working with teams to delivery agreed KPIs within budget.
· Support with the fielding of creative production and supply 

Measurement, Insight & Optimisation:
· Responsible for overseeing all measurement strategy associated with the aforementioned channels, including reporting (weekly, quarterly, channel related and creative focused), in addition to tracking and tagging.
· Work alongside the Head of Digital Marketing & Marketing Effectiveness to develop forecasting and performance models (eg. conversions, revenue) to inform planning, optimisation and decision making.
· Manage the programme for test & learn across channels ensuring results are statistically significant and taking learnings to ensure continuous campaign improvements.
· Support the Head of with slideware production for senior team presentations and business reviews with their associated channels.

Team leadership & development:
· Line manage Paid Social and Affiliates Executives, providing clear direction, prioritisation, coaching and performance management
· Support development of team capability, ensuring best practice, learning and progression across channels

Agency & Supplier Management:
· Manage external platform and supplier relationships (eg Meta, Google, TikTok), ensuring strong delivery, effective collaboration and ongoing performance improvement.
· Key stakeholder for Media Agency challenging partners to deliver best in class output, effectiveness and value
· Support end-to-end procurement processes for selection/onboarding new suppliers/ fielding renewals processes for existing suppliers.

Governance & Ways of working:
· Build strong relationships with cross functional teams to support with campaign execution and measurement (Brand, Content, Product, Decision Intelligence and Engineering) 
· Confidently communicate complex technical concepts to both technical and non-technical stakeholders
· Own day-to-day financial processes relating to managed channels (invoicing, raising POs, financial reporting and reconciliation)
· Identify and resolve technical or performance issues independently where possible, escalating blockers to the Head of as required
· Keep abreast of developments within Digital Marketing including emerging platforms and existing platform updates to ensure our activity remains best in class
· Provide clear feedback to Brand & Creative teams on ad performance, creative effectiveness and opportunities for improvement


	Relationships:
· Direct reports: Paid Social Senior Executive, Affiliates Senior Executive
· Internal stakeholders: Brand, Creative, Product, Engineering, Content, Finance, Procurement
· External stakeholders: Media agency, platform partners (Meta, Google, TikTok), affiliate networks and suppliers
Engagement involves regular performance‑based discussions, technical explanation and collaborative problem‑solving.


	Leadership Expectations:
Role‑model the Group Values: Customer Centric, Integrity, Cooperative, Can‑Do, Innovative, Respectful, Modest
Lead the Direction: 
· Understands stakeholder requirements and effectively communicates to keep them updated on progress 
· Passionate about customer needs and takes action to deliver the best outcomes for them 
Lead the People: 
· Demonstrates our values and behaviours and has a ‘one team, one goal’ mind‑set  
· Open to learn, adapt and change 
 
Lead the Results: 
· Confidently navigates some ambiguity and provides clarity for others 
· Works collaboratively across stakeholders to improve results 
· Flexible, adaptable, looks to solve problems / issues   



	Knowledge and Experience:
Essential:
· Strong hands-on experience (4+ years) in Paid Social (including Meta, TikTok and Reddit), as well as Display, Programmatic and YouTube experience with a particular focus on direct response/performance campaigns for direct-to-consumer businesses.
· Recent, in-depth, hands-on knowledge of Meta Ads & Business Manager is essential.
· Working knowledge of various major Display Side Platforms (e.g., YouTube, DV360), Native platforms (e.g., Taboola, Outbrain etc.) and other 3rd party programmatic solutions (e.g., Google Campaign Manager, DoubleVerify etc.)
· Experience managing campaigns against clear KPIs and budgets, using data to drive optimisation across the major Paid Social, Display and Native channels.
· Strong analytical capability, including forecasting, experimentation and performance analysis to offer recommendations for optimisation or opportunities for further testing.
· Solid technical understanding and a head for numbers to create practical and value models (Conversions, Revenue) and performance forecasting 
· Experience managing agencies and/or external media partners
· People management experience, including coaching and performance development
· Strong Microsoft Excel skills are essential and experience using analytics tools such as Adobe or Google. 
· Good understanding of platform pixels, how they collect data, and how they can be used to optimise activity and build audiences.
· A data-driven mindset and the ability to strategise with cross-functional teams.
· Work collaboratively and proactively with multiple teams across concurrent projects. 
· Experience with lift studies (e.g. Brand lift/Conversion lift studies etc.) and measurement (e.g., pre bid vs post bid verification etc).

Desirable:
· Affiliate marketing experience, either via direct relationships or via networks (e.g. Awin, Webgains).
· Organic Social/influencer experience.
· Experience with Customer Data Platforms (CDPs).
· Experience managing end-to-end finance & procurement processes.
· Higher maths background/expertise (regression analysis etc).

Formal qualifications are not essential; practical experience and demonstrable performance impact are key.
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